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Remember Strategy 
Are you a slave to your marketing 
calendar?  Do you get so focused on 
keeping projects on schedule that 
you forget to step back and look at 
the overall picture?   

  

Your strategy and tactical plans can be drawn on your white 
board, in a spreadsheet, or maintained in a fancy software 
system, but if you don't take the time to review them, and if 
you don't make yourself or your team accountable to your 
strategy, then you're jeopardizing the success of your 
marketing program.   

  

All efforts--big and small--should roll up and support your 
overall goals.  Want to bounce some ideas off us?  AMi is 
committed to providing solutions and helpful resources that 
will increase your marketing ROI. We'd be happy to listen and 
offer up ideas to compliment your efforts.  Give us a call 
or send your questions to us today.  We are here to help! 
  
Want to review some simple techniques for increasing your 
response rate?  Visit our blog on Maintaining Relationships.   

Personalization Gets Attention

Did you know?   
  
Imagine this: personalization can 
increase your success by 5x, even 10x 
your current success rate, depending 
on the medium you are using.   

  
Variable printing is becoming easier and more advanced.  Ask 
us how AMi has helped others create amazing success stories 
and see how we can do the same for you. 

Event Success Starts Here:   Repeat After Me

Communication about your 
events has never been more 
vitally important.   
  
Attendance is unpredictable, and 
people are not traveling like they 
used to.  Whether you plan for one 
annual event or several smaller regional events, simplicity 
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could save you on more than one level.   
  
The following five ideas are simple suggestions that will help 
your constituents understand the benefits of attending your 
event rather than staying home.  All of these ideas emphasize 
communication and repeated communication.  
  
1.  Save the Date.  An oldie but oh so very helpful. Don't 
assume people know when your event will be held (even if 
you have told them already).  Send a postcard with plenty 
of notice (a year out for large events, 6 months in advance 
for regional events, 3 months for local/free events).  Send 
both a physical postcard and the email version for the sole 
purpose of getting them to include your event in their Outlook 
and on their Blackberries. 
  
2.  Remind Them Why.  By now, you know why folks 
attended your past events.  Remind them why they like to 
meet in person or collaborate with your group.  Tell them 
about the success stories that resulted and include colorful 
pictures to remind them of the fun that was had, the 
resources, or the free food.   
  
3.  Repeat Yourself.  Just because you think people know 
about your event doesn't mean they do.  And, even if they do 
know the date, benefits, and details, something else could 
come up to deter them from your event.  Don't let that 
happen!  Turn up the heat and draw them in with some 
colorful invitations and pictures from good times past.   
  
  
4.  Buddy System.  Call it what you want--call it peer-
pressure--but the folks who HAVE marked their calendars and 
HAVE registered and committed to going to your event are 
your greatest advocates.  Get them to communicate to a 
handful of friends, and send personal notes inviting them to 
join in.  If there is an Expo or tradeshow hall, invite them to 
your booth with an intriguing fold-over card and a key 
that might open the prize box.   
  

5. Repeat Yourself Again.  Send a pleasant confirmation 
letter and package of information.  Make your attendees 
feel taken care of and guide them on how to get the most 
out of the event.  Time your packages so that they arrive 
within two weeks of the event for large meetings or two days 
before smaller, local events.   
  
Enjoy Your Event! 

AMi Direct provides marketing 
solutions that increase your 
response rates and ROI.  
   
With more than 30 years of 
experience, AMi's deep understanding 
of direct marketing makes us your 
ideal partner for developing high-quality, solution-based 
marketing programs.  Team with us and experience nothing 
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but top customer service, on-time delivery, high-quality 
service and products, and the best results from your 
marketing initiatives.  Services include:  Fulfillment Services, 
Print and Logistics Management, Strategic Campaign 
Planning, Cross-Media Marketing, Mailing Services, and Data 
Management.  For more information, visit www.amidirect.comwww.amidirect.com 
or call 800-663-2415.  
  
Solutions at AMi Direct 
AMi Direct Marketing Solutions  

Curious how 
much invitations 
might cost you?

We want your total marketing experience to be a positive 
one.  Send us your project specifications to 
solutions@amidirect.comsolutions@amidirect.com, and we will promptly respond 
with pricing and time frame for completion.  

We always work to provide fair pricing and top customer service.
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