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The More the Merrier



 Thanks
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I know that I'm fortunate: I have a job I truly enjoy and look forward to performing each day.  
 
I have you to thank.  
 
If it weren't for you, our customers, I wouldn't get this chance every day. 
 
Thank you for trusting us with your projects and allowing your business to become our business.  You truly make my day. 
   

	November 2010 
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Finishing the Year Strong
 

With the end of the year quickly approaching, you may find it tempting to ease up on marketing.  Don't.  

 

Although timing a campaign around the holidays gets tricky, maintaining a consistent presence throughout the year is a must.  Dropping a promotion on December 15 won't necessarily earn you any revenue for 2010, but it will help get 2011 off to a productive start.

 

Extending your marketing efforts all the way through the end of the year also helps your organization stand out among competitors, particularly those who reduce or even eliminate December mailings.  And, if you're lucky, you'll even capture any "use it or lose it" budget excesses your clients may have.

 

Above all, maintaining a steady marketing plan throughout the year keeps your message and your offers visible, which means your products or services are more likely to come to mind when they're needed.

 

If you have any questions under the marketing umbrella, let us know.  Send your questions to us today.  We are here to help! 

 (E)Talk Is Cheap
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Three Inexpensive Changes to Make on Your Website this December. 
 
With your November and December campaigns either done or in the works, and with your marketing budget nearly gone, now's the time to turn to your website for three easy and inexpensive marketing opportunities:
 
         Revise your website copy, site-wide.  Look for dated references or descriptions, passive language, redundant descriptions, typos, and improper grammar.  By cleaning up your copy, you'll not only make your message stronger and clearer, but you'll also instill greater confidence in your organization. 
 
         Pick a partner and swap links.  Want to tap into a list without taxing your budget?  Approach a non-competing or complimentary business or association about posting a special offer from your company on its home page with a link to your site.  Reciprocate with a similar addition on your website.
 
         Toot your horn.  Whether you provide a list of the top ten products or services you've sold this year, highlight a particularly successful donation drive, sing the praises of a star employee, or share a success story, draw attention to your organization's top attributes.  The benefit?  You'll give your customers or potential clients a reason to believe in your organization and an opportunity to experience it for themselves.
 
Find out what else you should be doing before the year's end.  Check out this month's blog for four marketing tasks to complete now.  
Count Your Blessings...and Your Triumphs
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You're Still Here    

 

The past couple of years have been tough economically, leaving many companies and organizations falling short of their revenue or contribution goals.  Many companies have made the painful but necessary decision to reduce their services or even their workforces.  While your organization has undoubtedly experienced any or all of the above, the good news is this: you're still here.  Another year is nearly "in the books."  Be sure to take the time to appreciate the big and the little victories in your day-to-day activities. 
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AMi Direct provides marketing solutions that increase your response rates and ROI.    

 

With more than 30 years experience, AMi's deep understanding of direct marketing makes us your ideal partner for developing high-quality, solution-based marketing programs.  Team with us and experience nothing but top customer service, on-time, high-quality and the best results from your marketing initiatives.  Services include:  Fulfillment Services, Print and Logistics Management, Strategic Campaign Planning, Cross-Media Marketing, Mailing Services and Data Management.  For more information visit www.amidirect.com or call 800-663-2415.  

 

Solutions at AMi Direct
AMi Direct Marketing Solutions 


	
	Personalized Letter or Card Pricing?
We want your total marketing experience to be a positive one.  Send us your project specifications to solutions@amidirect.com or visit our website to request an estimate, and we will promptly respond with pricing and time frame for completion. 
We always work to provide fair pricing and top customer service.


	


