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 Direct Mail Lives On 
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Despite the popularity and benefits of electronic marketing, print marketing is far from extinction.  The Direct Marketing Association cites these key facts about advertising mail:  
· It's critical for small businesses.  

· It contributes to the economy.  

· It creates jobs.  

· It works, and at the recipient's own pace.  

· It's environmentally responsible.  

· It's recyclable.
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In a Recession, Red Means Go

  

Although cutting the marketing budget during a recession may seem like an innocent and low-risk cost saver, the immediate and long-term effects will likely burn you.

 

Companies that reduce their advertising efforts during a recession not only give current customers the impression that the business is struggling, but they also miss an important opportunity to capture new customers, especially those of competitors who have suddenly reduced their advertising.

 

According to a study conducted by Ad-ology Research and reported in the RIT School of Print Media's newsletter, Print in the Mix, Volume 2, Issue 1, more than 48% of adults directly equate a company's advertising volume with its financial stability.  Companies that discontinued or reduced their marketing efforts were perceived as struggling.  Companies whose marketing efforts continued unchanged were viewed as competitive and committed to doing business.

 

How can you maintain your marketing and not go broke?  First, re-evaluate your company's cost-cutting efforts.   Find expenses outside of advertising that you can truly live without.  Then, read on to see how you can make the most with your marketing money. 

 

If you have any questions under the marketing umbrella, let us know.  Send your questions to us today.  We are here to help! 

 

 

Mix it Up 
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Maximize your exposure with a multi-channel approach.  
 

According to more than 200 corporate marketing professionals and more than 300 multi-channel service providers surveyed by InfoTrends, as seen in Print in the Mix, the road to optimum marketing response has many lanes.

 

Marketers who combined print campaign efforts with e-mail and internet (web landing pages) saw an average improvement of 35% in their marketing response. 

 

Better yet, those who employed personalization in their multi-channel campaigns saw an average improvement of 50%.

 

So, go on.  Personalize that direct mail letter.  Send out that email.  And direct all action to a specific, campaign-specific URL.  

 

Check out this month's blog for three keys to creating your next landing page.

Change it Up
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Refresh your approach to revitalize your sales.     
 

You don't have to haul out the fancy bells and whistles to make a big impression.  Use the resources you have to add new life to your materials and to generate new interest in your products or services.  Here's how:

  

         New message.  The conditions under which your customers operate have changed, so why shouldn't your message?  Let them know that your company--and the solutions it offers--remains strong.

         New look.  Do something unexpected.  Throw out the standard format and try something new.  Intrigue current customers who are used to seeing the same-old same-old from you, and draw in competitors' customers with an intriguing offer.

         New website.  You don't have to overhaul the entire website to refresh it.  Focus on key pages, including the home page and your "about us" page, and make it more dynamic and easier to navigate.

         New brochure.  Sharing your new message or reaching out to competitors' lost customers doesn't have to burden your budget.  Instead of adding a new mailing to your schedule, simply change the focus of a forthcoming campaign.  
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AMi Direct provides marketing solutions that increase your response rates and ROI.    

 

With more than 30 years experience, AMi's deep understanding of direct marketing makes us your ideal partner for developing high-quality, solution-based marketing programs.  Team with us and experience nothing but top customer service, on-time, high-quality and the best results from your marketing initiatives.  Services include:  Fulfillment Services, Print and Logistics Management, Strategic Campaign Planning, Cross-Media Marketing, Mailing Services and Data Management.  For more information visit www.amidirect.com or call 800-663-2415.  

 

Solutions at AMi Direct
AMi Direct Marketing Solutions 


	
	Need Writing and Editing Services?
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Looking to supplement your exhausted staff?  Need another pair of eyes to review your composition?  AMi has added the talent to provide you with writing and editing services.  We can help with clear, easy-to-read promotional material, press releases, and business articles.  Send us your project specifications to 

solutions@amidirect.com and we will promptly respond with pricing and time frame for completion. 
We always work to provide fair pricing and top customer service.
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